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. . TN s - Students will study and practice communication skills necessary for carrying out
Business Communication lez‘ll:':JlF_l/b_:igj—l—E 3~4 || ciness activities in English. © © A A O A ©
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Global Study
: - Goals vary. (This is an independent research program for studies of global and
Global study 1-9 Global Study 1~4 international business.) O O O O O
: - Prepare students for challenges of studying abroad. To make the study abroad
Global Study (Pre-departure) Global Study 2~4 experience rewarding and provide a global perspective on future career goals. © © A A
N . _ - Topics vary with each instructor. All topics courses are related to international
Topics in Business 1-5 Global Study 3~4 business and taught in English, @) @) @) @) @)
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Short-term Study Abroad BB E oq |BXILAER, EULIRG, ERHAMEBL TT U7 TERTEDTA—/ILAMLEL o © 0O O A O
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. BH#E - Develop cross cultural management/communciation skills. Learn about sports
Sports Facility Management A=y 1~4 facility management at an internationally recognized sports training complex. O © O O A A ©
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Students will demonstrate an improvement in English ability for use in business and
S BE#E general academic study.
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Students will learn academic English skills through a range of student—centered
R E learning projects and tasks.
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Students will develop project skills necessary for presenting business proposals in
Business Project BE#E 3~4 English. oo : = fos . A © © © © © ©
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Students will develop advanced skills in research and application of business
. . BH#FE knowledge for developing and communicating business proposals in English.
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1) to learn the fundamentals and significance of international trade theories and
. . _ BHF#E . |systems
International Business—A E &R F =59 5 2~4 2) to examine how governments and legal systems affect international business, and o A © ©
3) to investigate the social and ethical roles of business in today’s global society
EHEEE Introduce the student to financial markets and corporate strategy in an international
International Business—B 4 ) B 2~4 |context. Student should obtain greater insight into the environement in which a O O © O ©
L &5 7T EF multinational business operates.
This course provides language support for International Business— A course, while
a BE# B developing students’ academic English skills.
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This course provides language support for International Business— B course, while
_ BH#E developing students’ academic English skills.
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Students will develop research and study skills for business content courses in
iR E Epglish to be taught in the remainder of the program. ) X
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Mac;’kstingtC(;.mm:hnications BH#E 3~d Students learn what makes the Japanese marekt unique and the best modes of A o) 0O 0O o) 0O o)
and Fenetrating the EEZEE 95T market entry through cases and group projects.
Japanese Market
International Human BH#E 34 Students will expand awareness, enhance understanding and develop skills essential A O 0O O 0O ©
Resource Management E R =05 for success in managing a global workforce.

—FEFESL—



I

EFEFHEEFHNOA)F15LA

REFIOAERR EDEE
(O=3<BE. O=FE. A=%VHEE)

)@ |2) Bagze |3) BH. |4) =S |5)iEE  [6) BV xR (7) HEhT
FA o | BB (AT RAICBE T [Tl & [y — b [0 A
TITBNCX [HESEL, 1) |- AT [BHMOIs D% 270 |0 Ae, [ RL
e _ o % I |2 B0 | U i | ARG O | R i %
B4 K4 e B EOFERR WTED | AR BRI |00 — [FoRT 57
R-FIT  |F—ivT [ERTED
DERL
. . . BH#E8 Students learn to read and anlayze corporate annual reports and detailed financial
Financial Statement Analysis R B 3~4 statements. @) @) O © ©
. . BH#FE Student learn various theories and approaches to negotiating in the context of
Business Negotiation E SR E 9 EF 3~4 international business through cases, simulations, and group work exercises. o © o O O ©
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Management (Uvic Summer e\ BT 2~4 [RUAVEZY, EEREOEREERICOVTOEBEFDLHELEBICZICANZE A O O O A ©
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. BHEE Students learn various concepts and theories of debate and argumentation through
Argumentation and Debate EEZEE 0BT 2~4 group work and simulated scenarios. o © O O O ©
. . Students will develop a working knowledge of the business environments of selected
"BJ?JZ?:::: é:\irii:eﬁilsan @I@?—Egggﬁ 3~4 :i\ilirglzf:onomies and of the factors that impact business in the East Asia region as © © © O ©
Intercultural Business BHEER 34 To understand how to manage international teams. Learn about how cultural O 0O o) o) ®)
Management EERE 55 difference influences management style and company culture.
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